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FREE FOR BUSY CONVENIENCE RETAILERS

Consumer poll puts c-store approval up 12 per cent

Lindsay Sharman

-STORES are more

popular than ever

and budget super-
markets are the best of
the rest, according to a
recent survey into the
public’s attitude towards
development.

An annual survey of 1,000 peo-
ple by planning specialists Saint
Consulting saw the approval rat-
ing for convenience stores jump
to 12 per cent from four per cent
last year.

Attitudes towards development
within the grocery industry im-
proved overall, with the approval
rating climbing from -26 per cent
to -14 per cent. Budget supermar-
ket Aldi achieved the best score of
minus two per cent, with approv-
al for Somerfield and Waitrose
trailing at -20 and -14 per cent
respectively.

Managing director of Saint
Consulting, Nick Keable, said the
jump in c-store popularity could
be explained by looking at the
current €CONOMIc situation.

“In early 2008 there was a rise in
commodity prices and it weighed
heavily on family budgets. People

were less inclined to welcome su-
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TOUGH TIMES MEANS MORE
UPPORT FOR INDIE SECTOR

When times
are tough,
shoppin
locally helps|

permarket development as they
wanted to save cash,” he said.

“Now people are losing their
jobs and concern about redun-
dancy is high, so they are travel-
ling down the food hierarchy,
which means they are more open
to the arrival of a budget super-
markets near their home.”

The survey also showed support
for Competition Commission
regulation restricting the number
of outlets a supermarket can have
in one location with 65 per cent
in favour of it.

“This suggests that the Compe-
tition Commission chimes in with
public opinion,” said Mr Keable.

Public affairs director at the
ACS, Shane Brennan said: “When
times are tough being able to shop
locally really does help people
out.
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WHAT’S BROWN AND GOLD AND READ ALL OVER?

LUXURY chocolate brand Galaxy is offering to take consumers into a world of even more lavish and opulent surroundings, with a new
on-pack promotion.

The Other Boleyn Girl by Philippa Gregory, a book set in and around the Royal household at the time of Henry the Eighth and recently
adapted into a film starring Natalie Portman and Scarlett Johansson (pictured), is one of ten best-selling novels that can be won as part
of the Galaxy “Irresistible Reads” promotion.

The company is giving away one million books between now and August through promotional codes printed inside the wrappers of
products across the Galaxy portfolio, including Galaxy Ripple, Galaxy Minstrels and newly-launched Galaxy Cookie Crumble. It is backed
by a £2.44million marketing campaign including press and TV.
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